Creative tourism

From cultural experience to sustainable development
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Overview of the development process
tourism products
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Trends
Global
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Recognizing the experiential and creative
elements in tourism products

Tourists

Co-

Audiences creation

Know Memorize
- 3
Feel Create

Recognizing the
creative experience

_ factor, tourism
businesses will easily
invest in developing
products suitable for .
tourism trends. ot
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Humanistic and sustainable meaning

Creative tourism, thanks to the power of
experience and emotion, is becoming a tool
to connect the past and the future, develop
the economy and preserve heritage towards
the goal of sustainable tourism development.

Thinking

exploit » create




Featured products

Integrate

* Night tour

 Craft workshop art

* Rural tourism

» Performing arts and teChnOlO_gy
heritage programs Communlty

Big Xoe Dance
Thai Ethnic Group
Nghia Lo

Lao Cai
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1 Featured products

Product Cultural and social Sustainable

values meaning
Night Tour - Live like RClallaleRN{=[ohlgi(ox-] Paying tribute to the heroes Exploiting the night
flowers at Hoa Lo performance stage. and martyrs. economy. Preserving
historical memories.

Prison Relic Using performance artto Educating the younger
turn prison memories into generation.
emotions.

[ ]
Photo: Hoa’Lo Prison relic




Featured products

Cultural and social Sustainable

values meaning

B = =Rale) el ial=i Emotional experience: Literary Appreciation Preserving Literary
Heart and Talent Visitors perceive the work 4. cation Heritage
At the Vietnam through sound and space Educational Tourism

Fill in the crossword and
print the words Tam
(heart) and Tai (Talent)

Literature Museum

Interact

Vietnam Literature Museum



s] Featured

Product

Tour '"Ha

Lacquer Art"

0 8 At the lacquer painting workshop,
experience the craft as a creative
activity.

Visitors can participate in the
steps: egg inlay, painting,
grinding...

Cultural and social Sustainable

values meaning
Preserving traditional Developing craft village
crafts. tourism products, using

Enhancing the value of natural materials.

handicraft culture.

Ha Thai lacquer village
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§J Lesson

1. Creativity is rooted in identity

2. Community is the center of creativity
3. Technology *Art * Education

4. Sustainable measurement

* Increased community income

 Reduced emissions and waste

* Visitor satisfaction

* Reinvestment in culture and environment.

SUCCESSFUL MODELS REPLICATED



Orientation

1. Building a network of product

Cultural, Green and Creative Tourism

Spaces for exchanging, forming and nurturing new ideas,
connecting training, promoting tourism products

2. Developing new products

3. Standardizing Creative Tourism

Viethnam Creative Tourism Criteria: 4 pillars including Cultural
|dentity, Creativity, Community and Sustainability.

4. Developing Creative Tourism Centers

A place to train human resources, develop new models, apply
from digital tourism technology to the art of multimedia
storytelling...

VIETNAM GREEN TOURISM ASSOCIATION



E] Solution

1. Policy mechanism

Integrating creative tourism criteria into local tourism development
projects

Strengthening public-private partnership (PPP) mechanisms

2. Creative and green human resources

Focus on creative skills, technology, communication and community
development in tourism training programs.

International cooperation in specialized training on creative tourism
management and sustainable tourism design.

3. Technology, digital transformation

VR/AR — Al — Big Data

Vietnam creative tourism digital map

4. Tourism linkage

Forming creative tourism routes

€onnecting tourism-with-agriculture,-handicrafts,-cuisine, education
and cultural industries to form a multi-layered value chain.

VIETNAM GREEN TOURISM ASSOCIATION



El Message

“Creative tourism not only to improve destinations,
also to improve the spiritual life of local people,

spreading humanistic values.”

Creative tourism: bringing new life to heritage
- Sustainability: ensuring heritage is

preserved.
. "'\I...lllL l“— "‘.:.,/..:. :

e

i \
T Cal LA |

._ At e .
- : ke -_._. : lw--_,_._]-\_._,.d-l i _T 5’/_1 Lk ‘\ ik AN )
BT ey — - = q-lw:f’:: 5 ¥iny .‘;
v RSB e e - L P L L Ee y y
g LAl [ YA \ ¥
[ Pk e E_‘ £ ‘ ‘ . ‘ % [— \J’T/ 4:‘ iy ¥
S =) -.JJ___.ﬂ':]. Ii--‘] | = | N T . . [ i i)
|

but

-
8 T
I ", v



VITA() e on

VIETNAM GREEN TOURISM ASSOCIATION













	Creative tourism
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18

