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Sonoma County 2015 .
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Annual Report/ A (7?73%») 0.5%
Marketing plan&b My ($33,382) ‘

Revenue Sources
(Total: $7,116,039)

60%cirmeo
38% 52724469

Other Income
/0 ($M,950)

30.8%
($2,098,985)

68.7%
($4,672,420 )

2 IR, JEIA

—*l County Contract Business Improvement Area (BIA)
BB ERGE &Y —m Transient Occupancy Tax (TOT)
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BHEERER(2024F~) :

BEHRED1.25%EY
TID Zone 1

Ocoupancy: 85.2% (+/- 0%)
ADR: $254.43 (+5.8%)
RevPAR: $216.66 (+5.8%)

N

BIEERER(20245F~) :

1%
TID Zone 2

Occupancy: 82% (-0.9%)
ADR: §175.68 (+9.29%)

RevPAR: $144.71 (+8.2%)
HiFT : SFTID |24

Revenue

TOTAL 23,315,600

@ 23*
17*
® 66*

Private 23%:
Public 11%:

PRIVATE:
%5,424,800

PUBLIC:
32,577,500

TID:
$15,313,300

2B, LS. BFEEEl. SLUT0I5A
Grants for the Arts HELU
Y>35 ZATEBRZEEEOZRHY

Expenses
TOTAL %26,695,200

® 39*
14*
® 47*

7T : SFTID

OPERATING—
PERSONNEL:

10,534,300
OPERATING~
NON-PERSONNEL:
£3,603,000

PROGRAMS:
12,557,900

HiFT:2021-2022  Strategic Business Plan
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- HHiERE EHM(1967%F%17)
« MHMFFIVF7OEBEBEEEORFRLLT. STERESOIOLR(CSEL TS, WIA (&
100% KEISBEE TR I dEUA
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o JEHF)
- 1977 Waikiki Special District®gl4

—
Waikiki Special District Created

The Trclnsformc;ﬁon of Waikiki
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(Bf:1-0) #Erk3IE
fhEhE 22,145,174 79.4%
w33y 01: —AREIXE 11,852,250 42.5%
70954 001: JU1yvt)VEEPEMSBAT (SPRB) (C&3—igSIME 11,585,000 41.5%
J0J35A4 002: BRERAE (1ZS1-Y) (L3 —ESINE 185,000 0.7%
70954 003: DOYihE/JV1vEIDIS5 Y AEIZ1=71(FWB)H5D—A%EI %S 50,000 0.2%
7095A 004: EHBFHS5D4FRIER 7,250 0.03%
709354 009: ECh5D4SRIESR 25,000 0.1%
w33y 02: 1IFEZYSE 10,292,924 36.9%
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JOJ3 L4 003: EEREN SO TS SE 407,424 1.5%
70954 005: DOVihE/JV1vEIDIS Y AEIZS1=71(FWB)HMS5 DS ESI LS 350,000 1.3%
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w33 03: BEIHR(93%:BEEE. 7% : A18FEE) 5,762,000 20.6%
FRUN % 27,907,174 100.0%
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®m BI85 Utrecht Tourism
Utrecht Cultural Promotion Foundation

BE 1MLk OER. BRS KUERNIC, Dt ES o,
_TET. B3 MERTBIE. LOVI- S OIBELTRBMERL o G0 0

1 _poli cy:'

(8: 1-0)

AHEINE  maE BEER  mute #ost TD/ ?;E?f OHih

2017 3228211  57.4% i 2,399,688 426% : 5,627,899 INVERRF AN
v : (AO0#I20%:54E)
2018 3,216,143 60.9% : 2,064,953  39.1% i 5,281,096 CEILERS - S
2019 3,041,144  59.6% i 2059294 404% i 5100438 - NCHEDIER: A
2020 3,041,144  592% i 2,100,112 408% i 5,141,256 ’%ﬁ’%ﬁ%'ﬁﬁﬁ
2022 3896280 65.0% % 2,100,506 350% { 5996786 R IRTE
AS2AARBORLETH

HFT  Utrecht Marketing, “Meerjarenplan 2017-2020 (SR8AStE) “. “Jaarplan (&ERETE) 2022
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Sz ER EE M N-M-RU AU TSURESE
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