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Why tourism policy mattersinJapan? . @)l

Economic Growth . o
Regional Revitalization e ) vzl
Resident Pride International Mutual
in local culture Understanding

This multifaceted significance of tourism remains unchanged even
today, when sustainability in a broad sense has become a global issue.

In today’s increasingly complex international situation, international
two-way exchange of people is becoming even more important.

- Tourism Nation Promotion Basic Plan, 2023 s
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THd. Marketing CIFBRZZEF. [RUBTIL—H— K7 TU] OEREICKDERICY 1 LU hIMarketingh CTES
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Summary

[DMO goals]

To manage and understand the needs of tourists and other customers in the region,
and to continue to implement marketing measures (attracting tourists to the
regions) to encourage local consumption

v

What is needed for DMO regional management
v

The three Ms that DMOs need

(C) Recruit Co., Ltd. All rights reserved. 24 Tbaiko. Hickh T, W-m—ﬂ-‘m—
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h Str_ateggj % i- Promote Thailand as a multi-faceted
! Elevate the Tourism :*‘ Em:ism dte;‘stinatinlr: it T R I M
. .
' Experience ; i e: ance the overall visitor
~ | experience
L

IGNITE THALAND’S
e
« Showcase Thailand's unique stories ;j -

! €
Strategy 2 N ! and cultural heritage L

Highlight Thai ." Add values to natural attractions Ey

' Uniqueness and Charm ' and cultural assets to create high-
e 1 value tourism

''''' S }Fstéég 377 77"\ |- Establish seamless connections
" between key cities and interesting

' Y | 1
! Develop Key Cities and '* tourism destinations

! Interesting Destinations | '}« Increase tourism flow and disperse
. s

_________________ i tourism income.

_________________ 1+ Facilitate seamless air, land and sea
Strategy 4 % | travel between Thailand and
i Establish Thailand as jig);* its ASEAN Neighbors

. 171e Enhance regional connectivity by
\_an ASEAN Tourism Hub E integrating infrastructure and

oting the ASEAN PASS

S\ | Attract and host world-class events

' Strategy 5 i . P A
! _ . 1 1 invarious fields, including music,
1 Transform Thailand into sports, gastronomy, and lifestyle
o ' a World-Class Event Hub " |+ Position Thailand as a premier
e S - | destination for global event
. ,,ﬁ%y:e\fz% Ly __________|
ED7ATVT 4T« - BARFBORESN (RUIVI =TT R)IA T —FHEEER)
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o

Develop food cultural tourism as @,
a soft power promotion mechanism

. Find traditional menus that are unique to each river basins in Thailand,
add a contemporary decoration design, and improve food for health and

@emuc | e

long life.
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