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The Rio 2016 Olympic and Paralympic Games mark the 31st
edition of the event, and the first to be held in South America.

The Rio 2016 Olympic and Paralympic Games mark the 31st edition

of the event, and the first to be held in South America.




Inside the numbers of the 2016 Rio Summer Olympics
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Olympic numbers | Held from 5 to 21 August



Pa ralympic numbers | Held from 7 to 18 September



General city numbers | Held to 5 August to 18 September
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Tourism planning for Rio 2016

RIO 2016

Organizing Committee of the Olympic and Paralympic Games




Tourism planning for Rio 2016

Executive Group for the Olympic

Geolimpiadas _
and Paralympic Games

Ensure the tourism and
culture actions for the games

Tourism Federal, state and municipal
operational group work group

Special operations Provide support to the Torch
for the Torch Relay Relay operations




Tourism actions for Rio 2016
The Torch Relay

Movement, innovation and Brazilian flavor form the essence of the torch, whose design aims
to reflect the meeting of the Olympic flame with the human warmth of the people of Brazil.

The upper part of the torch is made of several segments, which open and expand vertically
when the flame is passed from one torch to the next. These segments, with their floating
effect, represent the athletes’ effort.

The body of the torch where each runner holds it has a texture made of small triangles, as an
allusion to the three Olympic values of excellence, friendship and respect.



Tourism actions for Rio 2016
The Torch Relay

When they open, they reveal elements representing diversity, energy and the country’s
exuberant natural landscape with, from top to bottom and in the colors of the

Brazilian flag:

The sky and its golden sun

The mountains and their green curves

The blue sea and its fluid ripples

The ground, with a pattern like that of the famous Copacabana promenade mosaics



Tourism actions for Rio 2016
The Torch Relay



Tourism actions for Rio 2016
The Torch Relay
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Tourism actions for Rio 2016
The Torch Relay

Political involvement

Between July and December

2015 preparatory meetings

were held in all 27 States in
the country, with the

participation of the Minister
of Tourism, Minister of
Sport, Governors and

Mayors



Tourism actions for Rio 2016
The Torch Relay

Security strategy

During the preparatory
meetings the security
strategy was defined

involving the Federal Police,
Brazilian Intelligence Agency
and Ministry of Defence in
partnership with the States
and Municipalities security
forces



Tourism actions for Rio 2016
The Torch Relay

Tourism and Culture

During the preparatory
meetings, tourism and culture
agents from federal
government in partnership
with States and municipalities
defined a strategy to give
visibility to the tourist
attractions and local culture,
as well as seize the
opportunity to promote the
Brazilian tourist destinations



Tourism actions for Rio 2016
The Torch Relay



Tourism actions for Rio 2016
The Torch Relay

ANO OLIMPICO
PARA O DISTRITO FEDERAL

ANO OLIMPICO
PA TURISO




Tourism actions for Rio 2016

The Torch Relay

The importance of planning in
communication

Step 1: What?

Step 2: Who?

Step 3: How?

Suggestions for special actions
Spokesperson's Guide

COMUNICAGAO
NA OLIMPIADA

como oportunidade de divulgacao das cidades




Tourism actions for Rio 2016
The Torch Relay

Financing of musical
performances

The Ministry of Tourism has
hired artists to perform
concerts in the cities of the
torch relay







Tourism actions for Rio 2016
Visa Waiver

Countries benefitting from this
measure: Australia, Canada, the
United States and Japan

Purpose of the measure: To
facilitate the entry into Brazil of
tourists from these four countries,
who will be exempted from tourist
visa to travel to the country.

Term of the measure: The
measure will be valid only for trips
that take place exclusively in the
period between June 1st and
September 18th, 2016



Tourism actions for Rio 2016
Visa Waiver

Results

40.000 international tourists
benefited

Economic impact estimated at
USS 48.5 million

83% of international tourist have
claimed that the visa waiver
would facilitate his return to Brazil



Tourism actions for Rio 2016
Tourism Signage

Inspired by the cities of London, NYC
and Vancouver, wich use an easy-to-
use signage system that presents
information in a range of ways,
including maps and directional
information, to help people find their
way.

Ministry of Tourism investment:
USS 5 million



Tourism actions for Rio 2016
Qualification

“Open Arms Platform”

It is an online qualification program to the Olympic and Paralympic Games

This program contains units that are relevant to diferent areas of tourism as hotel and hostel
attendant, food safety, child and teenagers abuse prevention and languages skils

Partnership with the Secretary of Tourism from Rio de Janeiro.
More than 9.000 professionals qualified

Ministry of Tourism investment: USS 2 million



Tourism actions for Rio 2016
Promotion

Embratur — National Tourist Office

Is an agency under the Brazilian Ministry of Tourism belongs. It focuses
on the international promotion and marketing of specific destinations,

tourist services and products in Brazil.

_ BRASIL 4




Tourism actions for Rio 2016
Promotion

Participation in trade fairs

Promotion of Brazilian destinations and products, insertion of new
destinations in catalogs of the operators besides generation of direct
business. Example: JATA FITUR ITB WTM

Marketing campaign

The advertising campaign to promote tourism and the
Rio 2016 Olympic Games invited the national and
international tourists to feel the sensations and
emotions that can only be experienced in Brazil



Tourism actions for Rio 2016
Promotion

Monitoring the social media performance

Development of a panel that presented a monitoring vision of what
happened during the Rio 2016 Olympic Games around the world:
posts with greater interaction in each social media and a heat map of
the main sites where the contents on the Olympic Games in Brazil are.

Promotional stuff

Production of promotional material for distribution to the press,
authorities, athletes and tourists during games



Tourism actions for Rio 2016
Promotion

A BRASIL 4

Casa Brasil

Designed to showcase the country at the Rio 2016 Olympic and Paralympic Games, Casa Brasil
brings together culture, tourism, sport, business and much more in just the one place.

Location: The Olympic Boulevard



Tourism actions for Rio 2016
Promotion



Tourism actions for Rio 2016
Promotion

Inside the Casa Brasil numbers

August 4t to September 18t
More than 500.000 visitors

Concept created by several areas of government such as tourism, culture, sports and
business affairs

Others Boulevard attractions:




Tourism actions for Rio 2016
Promotion

Inside the Casa Brasil numbers

Federal investment: USS 7.0 million
Project creation: Ministry of Tourism
Coordination: Staff of the Presidency of the Republic

Share cost:

Ministry of Tourism: USS 1.0 million
Ministry of Culture: USS 1.0 million
Ministry of Sports: ~ USS 1.0 million
Ministry of Health: ~ USS 1.0 million
APEX Brasil: USS 3.0 million

Sponsorship of some Stage Design Areas: State Government Agencies



Tourism actions for Rio 2016
Promotion

Inside the Casa Brasil numbers

Stage Design Areas

Assistive Health Technology Area




Tourism actions for Rio 2016
Promotion

Inside the Casa Brasil numbers

Stage Design Areas

Art of Coffee Area




Tourism actions for Rio 2016
Promotion

Inside the Casa Brasil numbers

Stage Design Areas

Exhibition on Brazil’s Historical and
Cultural Heritage




Tourism actions for Rio 2016
Promotion

Inside the Casa Brasil numbers

Stage Design Areas
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Percussion lessons




Tourism actions for Rio 2016
Promotion

Inside the Casa Brasil numbers

Stage Design Areas

Brazil’s Intangible Heritage




Tourism actions for Rio 2016
Promotion

Inside the Casa Brasil numbers

Stage Design Areas

Tourist destinations exhibition




Tourism actions for Rio 2016
Promotion

Inside the Casa Brasil numbers

Satisfaction survey — Casa Brasil

96.76% answered that the Casa Brasil was excellent

99,68% answered that Casa Brasil helps to promote the tourism and culture
40% answered they had visited other thematic houses

96.77% answered that Casa Brasil was better than the others

“The Presidency of the Republic stated that this was the most important project of the
federal government in the Olympic and Paralympic Games”



Tourism actions for Rio 2016
Responsible Tourism

Acessible Tourism Program

Accessible Tourism Program comprises a set of actions to promote social inclusion and access
for people with disability or with reduced mobility to tourist activity, in order to allow the
services, buildings and tourist facilities scope and use, with security and autonomy.

|.  Studies and researches

II.  Tourist informations

lIl.  Tourist services

V. Tourist infrastructure

V. Commercialization support and promotion
VI. Tourism labour market



Tourism actions for Rio 2016
Responsible Tourism

Accessibile Tourism

The Accessible Tourism Guide is
collaborative. The user can evaluate and
consult the accessibility of tourist spots,
hotels, restaurants, parks and
attractions.



Tourism actions for Rio 2016
Responsible Tourism

Tourism and Sustainability Guide

The "Tourism and Sustainability" guide,
which has the purpose of disseminating
knowledge and sustainable practices
that can be replicated in the enterprises,
generating a positive return in one or
more of the economic, social and
environmental aspects.



Tourism actions for Rio 2016
Responsible Tourism

During the Olympics and Paralympics Games
Guide release: How to serve people with
disabilities well

No Brasil, a norma que estabelece
critérios e parametros técnicos de
acessibilidade é a ABNT NBR 9050.

Exemplos: as portas devem

possuir um vao livre de pelo
DICAS PARA ATENDER BEM

TURISTAS COM DEFICIENCIA ‘ e menos 80 cm de largura; a
macaneta deve ser do tipo

alavanca; e o balcao de
atendimento deve ter altura

diferenciada.




Tourism actions for Rio 2016
Responsible Tourism

During the Olympics and Paralympics Games
Guide release: How to serve LGBT tourists well

DICAS PARA ATENDER
BEM TURISTAS LGBT




Tourism actions for Rio 2016
Responsible Tourism

During the Olympics and Paralympics Games
Guide release: How to serve elderly tourists well

DICAS PARA ATENDER
BEM TURISTAS IDOSOS




Tourism actions for Rio 2016
Responsible Tourism



Tourism actions for Rio 2016
Results

International tourists

Germany pummm 3,0
Colombia mmm 33
Chile mm 3,6
Netherlands mmmmm 3,6
Mexico mmmmm 3,8
Italy s 4 1
France mummmm 4,7
England messssm 4 8
Argentina IIINEEEEEEEENEEN—— 14,8

| United States IIEEEEEEEEEEEEEEEEE——— 2] 2



Tourism actions for Rio 2016
Results

Female 23,6%
National tourists (profile) Male 76,4%

Female
Age (average): 37,6 years 37,3% -

74,6% have a university degree or did postgraduate

80,7% gross income above USS 500
Lenght of stay in Rio: 10,3 days
Average spend per day: USS 96.56

96,3% never has partipated in an Olympic Games

92,5% _
Single Married Divorced Widow Stable union



Tourism actions for Rio 2016

Results

International tourists

56,5% visited Brazil for the first time

Month income (average): USS 3.581

Lenght of stay in Rio: 11,7 days

Average spend per day: USS 103.72

Main activities carried out

= Gotothe beach
= Shopping

=  Gastronomy

= Culture

= Night time fun

77,3% IS

67,2%
62,6%

55%
38,3%

Female 12,5%
Male 87,5%

Female
35,7%

Male
64,3%

23,9
20,6
16,5 ’ 20 13
6,1
18 to 24 24 to 31 32 to 40 41 to 50 51 to 59 Above 60



Tourism actions for Rio 2016

Results

Source of information to the travel organizing

National survey

70,0%
20,2%
15,5%
e L
Internet Friends Already knew  Place where  site Visit.rio Others
and relatives  the destination work

International survey

63,4
12,1
4 9,5 8,2
37 22 04 02 02 B
- I
Internet Friends Corporative Travel Tourist Fairs, Brazilian Folders Others
and travel agency guides events Tourist and
relatives i i
0 (printed) and Oficces leaflets
68' 6% congress



Tourism actions for Rio 2016
Results

Composition of the travel group

H National H International
30,7
25,1
23
22,7 21,3 1o
d 18,5
14,7
12,8
Alone Relatives group Friends Work Couples without

colleagues children
27,1% 18,8% 27,7%
24,8% 18,2% 41,5%

5,7
2,5
[ ]

Couples
with
children

7,6

IU

With childrens
or parents

1,1
—

Others

0



Tourism actions for Rio 2016
Results

Accommodation
National International

Airbnb report

# Over 85 thousand guest arrivals

# 72% 5 star reviews

# Zero significant property damages reported

# Host Income: USS 30 million

# Average 3 guests and 6 nights per reservation

# Average price per person per night: USS 55 (USS 165 - 3 people)

Hotel Property Friends and Camping or Olympic Own Resort Others
and flats rented relatives house hostel village property

16,1%

45%

48,2%



Tourism actions for Rio 2016
Results

Rio de Janeiro — city evaluation (national tourists)

Airport 6,9% I
Public safety 9,3% .
Access (roads) 12,5% -
Public transport 13,4% '
Taxi services 10,9% -
Public cleaning 19,2% -
Bus station 19,2% -

B Very good B Good Average [ Below B Failing

average



Tourism actions for Rio 2016

Results

Rio de Janeiro - city evaluation (national tourists)

Tourism and leisure options
Night time entertainment
Hospitality

Restaurants
Accommodation

Tourist informations

Tourist signage

B Very good

B Good

Average

Below
[ |

B Failing
average



Tourism actions for Rio 2016
Results

Infrastructure (international tourists)

Internet 74,8
Tourist signage 81,5

Public cleaning 85,6
Public transportation 86,6

Public safety

Taxi services




Tourism actions for Rio 2016

Results

Tourist infrastructure (international tourists)

Accommodation

Restaurant

Night time fun

94,

Il 88,4%
B 92,8%

96,2 93,4%



Tourism actions for Rio 2016
Results

Tourist services (international tourists)

Customer service in your language 58,7 BELE
Bank/Exchange services 74,9 WYL

Prices 77.2

Tourist informations

KL Gastronomy
R Tourist guides

93,6

94,5



Tourism actions for Rio 2016
Results

Japan, USA, Canada

Japan, USA, Canada and Australia tourists

and Australia tourists
If the visa waiver

could facilitate your
return

Used the visa waiver

W Yes wNo W Yes WNo

International tourists . .
National tourists

98,6% evaluated well the Brazilian hospitality R :
’ P Y - 98,7% stated that the trip has met or exceeded

83,1% stated that the trip has met or exceeded their their expectations
expectations % :
P 94,2% stated that they intend to return to the

87,7% stated that they intend to return to the city city
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