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LONDON EXPERTISE 
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AGENDA 

• Meeting the transport challenge 
• Olympic family - Olympic Route Network 

• Spectators & residents - transport messaging  

• Command, Control & Communication capability 

• Long-term cycling, pedestrian & disabled-friendly infrastructure 

• Changing perceptions – dedicated investment in; 
• City dressing & live sites 

• Hospitality - media, business, sponsors 

• Volunteers 

• New events 



TRANSPORT CHALLENGE 

 

• Olympic family 

 

• Spectators & residents 

 

• Cycling road race “field of play” 
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ORN Demand and Capacity Assessment 

T ime Olympic C ompetition Day 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 

04:00 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

05:00 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

06:00 0 85 0 95 0 65 225 205 0 115 215 90 0 0 0 0 

07:00 230 290 185 210 140 200 375 315 120 355 315 190 310 0 115 0 

08:00 370 425 325 315 215 315 495 495 220 410 485 335 320 0 100 245 

09:00 160 155 155 250 105 140 300 260 70 345 430 265 0 0 0 130 

10:00 75 140 0 0 0 0 150 205 160 65 95 0 0 0 0 0 

11:00 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

12:00 0 85 0 0 0 0 0 0 95 0 0 0 0 0 0 0 

13:00 95 120 105 0 0 0 0 90 170 185 85 0 0 65 0 0 

14:00 70 170 175 280 230 240 305 220 400 385 340 190 445 405 395 0 

15:00 0 0 85 135 0 100 370 320 365 250 265 70 120 340 290 475 

16:00 0 0 0 0 0 0 85 80 135 0 0 270 0 245 265 95 

17:00 0 0 0 0 0 95 205 305 185 270 255 225 270 300 220 0 

18:00 125 125 130 145 70 140 285 375 185 185 245 0 245 215 195 310 

19:00 155 135 125 175 0 65 120 215 0 65 0 0 0 0 265 0 

20:00 0 0 0 0 175 0 0 0 0 0 90 0 0 0 90 75 

21:00 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 

22:00 0 0 0 0 0 0 0 0 60 0 0 0 0 0 0 0 

23:00 0 205 0 0 0 0 60 100 140 0 0 0 0 0 110 0 

00:00 60 265 0 0 0 0 0 0 125 0 0 0 85 0 0 0 

01:00 0 0 0 0 0 0 0 0 110 0 0 0 0 0 0 0 

02:00 0 0 0 0 0 0 0 0 90 0 0 0 0 0 0 0 

03:00 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 





LONDON STREETS TRAFFIC 

CONTROL CENTRE 



ROAD INFRASTRUCTURE 
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CITY DRESSING 
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HOSPITALITY 

 

• Media 

 

• Business 

 

• Sponsors 



MEDIA 



BUSINESS 



SPONSORS 



VOLUNTEERS 

 

• “Welcome to London” training programme 

 

• “Team London” London Ambassadors 

 



LONDON AMBASSADORS 





Team London Ambassadors Summer 2016 

• 443      Ambassadors 
• 103        Team Leaders 
• 57       Languages spoken 
• 250,000 Maps distributed 
 Trafalgar Square  
Piccadilly Circus 
St James’ Park 
Gatwick Airport 
Exhibit ion Road (museums) 
Parl iament Square 
Tower of London  
Southbank (arts venues) 
 

TEAM LONDON 



TEAM LONDON IMPACT 

Welcoming 
the World to 

London 

Partnering 
with 

business 

Championing 
and 

supporting 
the 3rd sector 

Inspiring the 
next 

generation 



273,000 
young 
people 

150,000 
volunteers 

1,800 
schools 

£4 million+ 
raised 

externally 

70% work-
ready vs. 

20% 

350 
volunteers 
into work 

100+ 
businesses 

1,800+ 
charities 

90,000+ 
students 

£3+ million 
funding to 
the sector 

TEAM LONDON 



NEW EVENTS 

 

• Maintained London’s reputation as world’s leading host 

 

• Over £1 billion of economic benefit since 2012 

 

• Investment in cycling events 
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1. ECONOMIC BENEFIT  
- £24m DIRECT ECONOMIC IMPACT  
- £12m RAISED FOR CHARITY 
 

2. INTERNATIONAL PROFILE  
- 95m NATIONAL & INTERNATIONAL MEDIA REACH 
- £35m WORTH OF TV EXPOSURE  
 

3. COMMUNITY IMPACT 
- 100,000 PARTICIPANTS 
- 36,000 NEW CYCLISTS 





THANK YOU 

 
IAIN EDMONDSON 

majorevents@londonandpartners.com 
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